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SK Food Ingredient Wins '09 New Product Award

International (Fargo, ND) has

won the 2009 New Product
Award in the Best in Ingredient
Category at the All Things Organic
Conference and Trade Show in
Chicago, IL June 17, 2009.

This hybrid red corn has two unique

qualities; one of which is the colored
alerone, which allows the red color to

c rimson Red Corn from SK Food

remain in tact during food processing.
The other unique feature of the
Crimson Red Corn is the gametophyte
gene that prevents cross contamination
of other types of corn, including geneti-
cally modified corn. Product applica-
tions include snack foods, tortilla chips,
soft tortillas, flours and meals.

For more information, call (701) 356-
4106 or visit www.skfood.com.

Organix-South Partners With PeaceKeeper Cause-Metics

FL) has partnered with

PeaceKeeper Cause-Metics (New
York, NY), a cosmetics line that donates
all of its after-tax distributable profits to
women’s health advocacy and urgent
human rights issues.

Organix-South will manage all cus-
tomer service, warehousing, shipping,
merchandising, training and promo-
tions for PeaceKeeper Cause-Metics
products in the US natural products
market. PeaceKeeper Cause-Metics

0 rganix-South, Inc. (Bowling Green,

will continue to be dedicated to prod-
uct development, packaging and
innovation in its promise to provide
cutting-edge organic products with
fair trade, micro-credit and sustain-
able programs that support its philan-
thropic work.

For more information about
PeaceKeeper, call (866) PEACE-36 or
visit www.iamapeacekeeper.com. To
learn more about Organix-South, call
(888) 989-NEEM or visit www.organix-

America's Olde

Mendocino Premium

owned and operated.
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FREY VINEYARDS

Organic Wines, No Sulfites Added

Produced in GMO-Free Mendocino County, Calif.

Under the USDA National Organic Program,
Frey Wines are labeled Organic Wine as they are
made from organically grown grapes and contain
no additives, such as sulfites. Always family

info

www.FreyWine.com

800.760.3739

YOU'RE
HIRED...

anitoba
Harvest
Hemp

Foods & Oils
(Winnipeg, MB,
Canada)
announced that it
has named veter-
an sales executive
Ali Connell as its
Canada national
sales manager.
Prior to joining
Manitoba Harvest,
Connell gained
extensive sales

Since 1980

management
experience work-
ing for leading
companies, includ-

ing Procter &
Gamble, Hain
Celestial and

freywine.com
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Clearly Canadian.

Earth Mama Angel Baby Rated
Zero on Skin Deep Database

Il Earth Mama Angel Baby

(Clackamas, OR) products are

now rated a “zero” on the Skin
Deep database, a guide to cosmet-
ics and personal care products from
the Environmental Working Group.

“We know of no other company that
manufactures products for pregnancy
or baby care with an entire product
line rated zero,” said Melinda Olson,
CEO and founder of Earth Mama
Angel Baby. “We continually source
new raw materials and work on formu-
lations of products that can replace
current ingredients with newer, safer
ingredients as they become available.”

Earth Mama Angel Baby is current-
ly working in tandem with OTA and
the American Herbal Products
Association to create a version of the
NOP standards appropriate for per-
sonal care products. A Gold Member
of the Campaign for Safe Cosmetics,
and one of the earliest signers, Earth
Mama Angel Baby is fully compliant
with all phases of the compact, which
include registration of all applicable
products in the Skin Deep database
with detailed ingredient information.
Users who search the database can
find independent ratings on the
ingredients used in products of both
compact signers and non-signers as
well as see the status of companies
as compliant or non-compliant with
the Campaign’s standards.

For more information, call (503)
607-0607 or visit www.earthmamaan-
gelbaby.com. For more information
about the Skin Deep database, visit
www.cosmeticdatabase.com.

Wild Card Roasters Honors
30-Year Industry Veteran

ild Card Roasters (Emeryville,
WCA) is commemorating John

Weaver's 30th anniversary in
the coffee industry by introducing
Legacy Blend™ under its Weaver's
Coffee & Tea brand.

“Legacy Blend is the glimpse into
John's amazing 30-year journey,” said
Michael Brown, CEO of Wild Card
Roasters. "Appropriately named, it
stands as a proud tribute to his teachers,
Alfred Peet and Sal Bonavita, as well as
John's own continued, artisan legacy.”

For more information, call (800) 328-
1178 or visit www.wildcardroasters.com.
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